
Organic export promotion to Japan
3rd - 7th November 2022 - Danish Days in Daikanyama, Tokyo

The Danish Agriculture & Food Council invites you to join the organic export promotion to Japan, Tokyo, in occasion of the 
festival Danish Days In Daikanyama. The export promotion targets buyers from Japanese retail and Japanese consumers.

The festival Danish Days In Daikanyama will take place in the Danish Embassy’s courtyard. Here there will be open access for 
Japanese consumers and buyers are invited in. Each company will have an indivual stand or a joint organic stand where they 
can showcase their products for the Japanese audience during the days. Furthermore open-air events will take place during 
the festival.

The festival is made possible in collaboration with the Danish embassy and aims to showcase the Danish food cluster and its 
products. There will be participation from the Danish Minister of Food, Agriculture and Fisheries, Rasmus Prehn.
The embassy expects 8.000 Japanese consumers and business people to visit Danish Days in Daikanyama.

The promotion will ensure a Danish setup tailored towards the Japanese market and contacts to retail buyers in 
connection with Danish Days in Daikanyama at the Danish Embassy’s courtyard. Get in touch with relevant stakeholders and 
have a dialogue on how your company should adapt your product(s) to the Japanese market.

By joining this delegation you will receive:
- A stand with product display at the Embassy’s courtyard. Tastings are possible
- An expected attendance of 8.000 Japanese consumers/business people at the festival
- 1:1 meetings with 3 different buyers at your stand/in a meeting room
- Further Japanese food distributors/wholesalers are invited 
- Seminar on organic restrictions in Japan and how to operate (the organic/natural/bio discussion)
- Seminar on Japan and the Japanese market for organic food
- Participation of Rasmus Prehn, Danish Minister for Food, Agriculture and Fisheries
- 3 days of the Danish Days in Daikanyama festival open to the public
- Paid hotel for 4 nights in Tokyo

Price: 8.500 DKK excl. VAT per company for one representative. 
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Programme

The programme is subject to changes

Thursday November 3rd

P.M.          Arrival in Japan and check-in at hotel, 
P.M.          Quick inspection of Embassy courtyard 
Evening  Informal networking dinner with the DAFC, the embassy and Danish companies

Friday November 4th 

A.M.         Retail inspection (Eg. Bio C´Bon, Aeon, LIFE and COSTCO) 
Lunch:      Joint lunch
P.M.         Info meeting at the Embassy on the Japanese market for participating companies
P.M.          Setting-up of stand in the Courtyard, getting ready for Danish Days in Daikanyama
Evening Networking reception at the Residence for participants from the organic + conventional   
  export promotion, and Japanese food stakeholders (authorities, organizations, journalists etc.)

Saturday November 5th

A.M.          Final adjustments to stands for Danish Days in Daikanyama, 
  Sampling of food to Japanese consumers
11:00-18:00       Opening of Danish Days in Daikanyama, arrival of Rasmus Prehn, the Danish Minister of Food, 
  Agriculture and Fisheries - Tour of the pavilion and introduction to the companies and their 
  products
Evening    Joint sushi dinner

Sunday November 6th

11:00-18:00       Danish Days in Daikanyama continues
Lunch       Networking event in the courtyard or Residence for all Danish companies involved  
  (both Organic and convntional)
11:00-18:00        Danish Days in Daikanyama continues

Monday November 7th 

A.M.          Organic seminar at Residence or in Courtyard with participation of Minister Prehn
  Participation of Japanese invited stakeholders before 1:1 meetings with the Danish companies
P.M.          Individual B2B meetings with buyers  
Evening End of program and departure     
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AEON Retail

General Merchandise Store (GMS) business and they are a group of 
AEON shareholding company. 407 stores in Japan as of February 
2020.  They have 4 private brand such as TOPVALU, TOPVALU 
Green Eye, TOPVALU Bestprice, and TOPVALU Select. 

TOPVALU Green Eye is focused on organic products and selling JAS 
certified Organic vegetables, non-antibiotics livestock products, 
organic pasta, processed products and organic cosmetics. Webshop 

is also available.  

Bio C’ Bon

Organic supermarket from France and 140 outlets in Europe. They 
opened the 1st store in Japan in 2016 and now expanded to 17 
stores as of June 2020.  Bio C’ Bone in Japan are in the group of 
AEON SuperMarket (SM) business. 

Their product ranges include vegetable, fruit, meat, fish, groceries 
from Japan and overseas such as sweets and jam, daily products, 
cheese, dried nuts and fruits, baby food, wine and alcohol, gluten 

free, vegan, and cosmetics. 

Natural House

They are one of the pioneer for the Japanese organic supermarket 
with concept Organic Life & Sustainability. 13 shops in Japan but 
mostly (9) are in Tokyo area. 

They are focused on selling domestically made organic products 
such as vegetables, meat, dairy, rice, bread, healthy foods, cosme-
tics etc. They are selling some overseas products such as jam, sauce 
and seasonings. They have an online shop.    

Seijo Ishii

High-end gourmet supermarket and group of Lawson. They have 
approximately 180 store in Japan mainly in Tokyo and big central 
cities.  

They have a subsidiary importer company Tokyo Europe and they 
import wine, cheese, sweets and other selected foods including 
processed organic products. 

Alishan Organics

Organic wholesaler with more than 30 years of experience. Focus 
area is to provide healthy food for the japanese consumers. 
All products are vegetarian. It is key for Alishan to maintain close, 
trusting relationships with their suppliers. It is a core value for 
Alishan’s business model.

Alishan supplies all of the major organic supermarkets in all of 
Japan.
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https://www.welcome-aeon.com/
https://www.bio-c-bon.jp/
https://www.naturalhouse.co.jp/
https://www.seijoishii.co.jp/en/
https://alishan-organics.com/english/


Registration

Signature: 
(Use Adobe reader or write by hand) 

Date:
(DD/MM/YY)

I agree that the registraton is binding: (Yes/No)

I have read and accepted the terms of the Danish Agriculture & Food 
Council: (Yes/No) 

Registration has to be done maually/digtally and sent no later than August 31st 2022 
      

The export promotion is supported by Fonden for Økologisk Landbrug.  
The participating companies are subject to EU legislation on de Minimis

YES NO

Company Name

Address

Zip code and city

Contact and title in the company

Phone

CVR

E-mail

Product category

Eksport experience 
Elaborate below

For further information or questions, please contact:

Mads Brøndum Klinge
Market Consultant, Danish Agriculture & Food Council
mbkl@lf.dk
+45 27 85 53 99

The price is based on 10 participating companies.
We reserve the right to offer a changed price if the number of participating companies changes.
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mailto:mbkl%40lf.dk?subject=


1. Basis of the agreement/contract 
The contractual basis for participation in a collective export 
promotion event under the auspices of DAFC is comprised of: 
1) a binding registration form filled in and signed by a duly 
authorised representative of the company, and 
2) these present general conditions for participation.

2. Conditions for participation 
The extent and conditions of participation, as well as the ser-
vices to be provided by DAFC, are laid out in the presentation 
material sent, which includes a description of the practical 
implementation of the export promotion event. By signing 
the binding registration form, participating companies give 
their approval of the presentation material sent and of the 
prices, conditions and provisions described therein. 

DAFC is under obligation to supply the services described in 
the presentation material. The participating companies are 
obligated to comply with the conditions for planning and 
implementing the export promotion event described in the 
material, including meeting the deadlines given for sending 
in material etc. to DAFC. 

DAFC’s handling of services is conditional on not being delay-
ed or prevented by force majeure, including but not limited 
to war, lockout, strikes, civil commotion, natural disasters or 
other circumstances beyond the control of DAFC. If an export 
promotion event is cancelled on one or more of the above 
grounds, the companies registered are under an obligation to 
pay their share of costs already defrayed during preparation, 
insofar as these costs cannot be covered by co-financing via 
export promotion funds. 

3. Financial conditions 
By returning the binding registration form, the company 
commits itself to pay the cost indicated for participating in 
the export promotion event. DAFC’ cost calculations (see 
material sent) are based on a minimum number of parti-
cipants. Should this minimum number of participants not 
register, DAFC reserves the right to cancel the event or send 
out revised material containing new prices, which will form 
the basis for the possible implementation of the promotion 
with a reduced number of participants. DAFC reserves the 
right to adjust the prices given to follow changes in exchange 
rates, in the event of increases in rental for the premises, and 
in the event of higher prices due to common decisions about 
changing and expanding the event relative to the original 
material sent out. 

4. Invoicing 
Unless otherwise agreed, invoices will be issued as follows: 
1) 100% on account with binding registration, 
2) final invoice when the event is over and after all costs, such 
as any extra services agreed upon, are included. 

If DAFC’ terms of payment are not met, DAFC reserves the 
right to consider the agreement repudiated under section 6. 
If the invoices issued are not paid by the deadlines set, DAFC 
is entitled to add interest to the amounts due at the pre-
vailing rate for overdraft facilities as of the expiration of the 
deadline for payment. 

5. Co-financing 
In the event that co-financing can be expected via general 
export promotion funds, the representation material sent will 
indicate that co-financing will be applied for by DAFC. Par-
ticipating companies are obligated to provide the necessary 
documentation and other information relevant to co-finan-
cing of the export promotion event. 

6. Cancelling the agreement 
Registering for an export promotion event is binding once 
the registration form has been filled in and sent to DAFC. 
Thus, DAFC has a claim on the price agreed regardless of 
whether the company subsequently cancels or reduces its 
participation. In cases of co-financed promotion, the com-
pany’s registration is conditional on whether co-financing is 
granted. If a company, for any reason, cancels its participati-
on, the company must pay the full participation fee, including 
any subsidy, if the subsidizing partner decides to withdraw its 
subsidy to the company’s participation as a consequence of 
the company’s cancellation. 

7. Transport and insurance 
Unless otherwise agreed with DAFC, participating companies 
are charged with buying their necessary insurance for their 
employees and goods, exhibition and information materials, 
covering damage incurred in transit or while the event is 
being held. 

8. Venue
In the event of any dispute or controversy between the 
parties regarding the interpretation or construction of the 
conditions for participation or an alleged breach of contract 
by either party to this Agreement, such dispute or controver-
sy shall be settled by arbitration. 

Terms of Participation, July 2019 
Danish Agriculture & Food Council 
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